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Saskatchewan Residents Less Likely to Engage in Holiday Shopping on Black Friday in 2018 Than Last Year
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In an independent poll conducted by Insightrix Research Inc., Saskatchewan residents were asked if they
were likely to buy at least some of their holiday gifts between Black Friday and Cyber Monday in 2018, as
well as how much they plan to spend in each event.

Between 2017 and 2018, there has been a slight decrease in likelihood to purchase holiday gifts during this
period. Further, while there has been a slight decrease in participation in Black Friday sales, there has also
been a slight increase in participation in Cyber Monday sales online.

Additionally, in 2018, for those who plan to engage in holiday shopping between Black Friday and Cyber
Monday, individuals with at least one child in their household are more likely to purchase holiday gifts
between November 23 - 26.

Millennials are the age group who are the most likely to purchase holiday gifts between Black Friday and
Cyber Monday.

Saskatchewan Residents’ Plans for Black Friday/Cyber Monday Holiday Shopping 2018

Fifty percent (50%) of Saskatchewan residents plan to do at least some of their holiday shopping between
Black Friday and Cyber Monday in 2018.

This is a slight drop from 2017, in which 54% of Saskatchewan residents planned to shop during these
events.

In 2018, of those who state they plan to do at least some of their holiday shopping between Black Friday
and Cyber Monday, 63% of those with one or more child in their household plan to shop for holiday gifts
during this period (compared to 43% of those without), as do 56% of women (compared to 44% of men).

By age, those aged 18 — 34 years old (61%) are the group who plan most to purchase at least some of their
holiday gifts between Black Friday and Cyber Monday, followed by 57% of those aged between 35 — 54
years and 35% of those aged 55 or more years.

Holiday shopping isn't the only reason Saskatchewan residents may participate in Black Friday or Cyber
Monday — of those who don’t plan to make a holiday purchase between Black Friday or Cyber Monday, 13%
say they plan to shop during Black Friday or Cyber Monday for other reasons.



Sask. Residents’ Participation in Black Friday Sales

Of those who plan to do at least some of their holiday shopping between November 23 - 26, 71% state
they are likely to do so on Black Friday in retail stores.

Of this group, millennials (aged 18 — 34 years) make up the largest portion (77%), followed by those aged
35 - 54 years old (72%) and those aged over 55 years (60%).

Planned Black Friday Spending by Saskatchewan Residents

Of the group who plan to participate in Black Friday sales to do at least some of their holiday shopping on
November 23, 42% state they plan to spend between $101 - $250.

In 2018, 3% state they plan to spend more than $1,000 at Black Friday sales.
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D3: How much do you expect to spend during Black Friday sales?

When asked if they plan to spend more, less or about the same amount as they did at Black Friday sales last
year, nearly one half (48%) state they plan to spend about the same amount. Further, 22% of men who plan
to attend Black Friday sales plan to spend more than they did last year, compared to 12% of women.

Sask. Residents’ Planned Participation for Cyber Monday Online Sales



Almost seven in ten (66%) of those who plan to do at least some of their holiday shopping between
November 23 — 26 state they plan to participate in upcoming Cyber Monday sales online. This is a slight
increase since last year, in which 64% stated they plan to participate in the online sales event.

Of this group, millennials (those aged 18 — 34 years old) represent the largest contingent (77%), followed
by those between 35 — 54 years old (69%) and those aged over 55 years (47%). Further, more than seven in
ten (72%) of those with one or more children in their household plan to participate, compared to 61% of
those with no children.

Planned Cyber Monday Spending by Saskatchewan Residents

Of those who plan to participate in Cyber Monday sales online, more than three in ten (34%) state they plan
to spend between $101 - $250, while 18% state they plan to spend between $251 - $500.

Cyber Monday Planned Spending
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D6: How much do you expect to spend online during Cyber Monday sales on November 26?

When asked if they plan to spend more, about the same or less than they did at Cyber Monday online sales
last year, 13% stated they plan to spend more than they did last year. This is a slight decrease from last year,
when 18% stated the same.
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Research Details

A total of 801 randomly selected SaskWatch Research® panel members participated in the online research
study between November 5 and 8, 2018. Surveys were distributed in English language format only. Quotas
were set by age, gender and region to match the general population of the province; therefore, the data
did not need to be weighted.

Specific quotas included the following:

Province
Percent Wide Total
Morth 19.51% 156 156
Regina 19.51% 156 156
Saskatoon 21.95% 176 176
South 39.02% 312 312

The division of North and South are based on the first three digits of postal codes (FSAs) and is indicated
by the red line in the map below:
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Age and Gender Quotas

Province Wide Male Female TOTAL
18-34 15.18% 121 14.76% 118 239
35-54 17.22% 138 17.44% 140 278
55+ 16.62% 133 18.78% 150 283
Total 49.02% 392 50.98% 408 200

Since the research is conducted online, it is considered to be a non-probability proportion sample; therefore,
margins of error are not applicable.

About Insightrix

Founded in 2001, Insightrix Research Inc. is a full-service market research firm that helps clients develop,
administer, and manage data collection and information strategies. From its office in Saskatoon, Insightrix
offers a comprehensive range of research services.

About SaskWatch Research®

Insightrix began developing its SaskWatch Research online market research panel in October 2007, using
high quality techniques including telephone recruitment and referrals from existing panel members.
Presently, there are over 18,000 active panel members representing all regions of the province and
distributions of the general population. Panel membership closely matches the 2016 Census, based on
age, gender, household composition, household income and education. For more information, please visit
http://saskwatch.ca.
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